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2016 Media Kit 
Reaching the Full Spectrum of Engineering Industry Decision Makers! 

Contact: Leo Hoch, lhoch@acec.org, 202-682-4341 

     Rachael Ng, rng@acec.org, 202-682-4337 

 

 

For Print 

For Web 
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WHO WE ARE 

 
We Work With the Decision Makers In Each Firm. Shouldn’t You? 
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Circulation Highlights 

Engineering Inc. is audited by BPA Worldwide Publication Business. 

Engineering Inc. is the nation’s preeminent magazine covering the business of   

engineering. The recipient of numerous national and international awards for content 

and design, Engineering Inc. reaches nearly 40,000 top business and political  decision 

makers, both domestically and throughout the world. Each edition provides a wide-

ranging lineup of news, analysis and features covering the full spectrum of  engineering 

business management and the industry issues that affect bottom lines.  

Your firm’s ad will be viewed by CEOs, Chairmen, Presidents and other C-level  

administrators representing the top engineering firms throughout the nation and the 

world—including 78 percent of the ENR 500—all key buyers of engineering services, and 

critical business support to assure development and delivery of innovative engineering  

solutions in critical markets such as transportation, energy, water supply, wastewater, 

environmental, building/structures, and land development.   

PUBLIC MARKETS 

Your firm’s ad will be seen by more than 3,000 top government officials including Members of Congress, and federal agency administrators such as U.S. 

Army Corps of Engineers, the EPA, the Department of Commerce, the Department of Energy, the General Services Administration, and the Federal  

Aviation Administration. Your ad will also been seen by state and local government officials including each Governor’s office and state Departments of 

Transportation, along with local public municipalities.  

PRIVATE MARKETS 

Your firm’s ad will also be seen by thousands of top practitioners in the private sector built environment such as builders, developers and architects—

representing a variety of critical private sector markets such as education, health care, energy, environmental, building/structures, and land  

development—and all key buyers of engineering services. 

INTERNATIONAL MARKETS 

Your firm’s ad will also be viewed by leaders at more than 90 international engineering associations and more than 150 U.S.-based foreign embassies, 

along with other top international private sector clients.  In conjunction with growing opportunity for U.S. engineering expertise in the global  

marketplace, so has Engineering Inc.’s comprehensive coverage on the prospects and challenges engineering firms must face in international markets. 

PRINT 
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2016 Planning Calendar (I) 

Engineering Inc. ~Award-Winning Business Magazine~ 

PRINT 
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2016 Planning Calendar (II) PRINT 

Engineering Inc. ~Award-Winning Business Magazine~ 
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Advertising Rates 

       2-Page Spread   Full Page 1/2 Vertical      1/2 Island      1/2 Horizontal      1/3 Vertical    1/3 Square        1/4 Square 

* Note: ask for member discounts. 

PRINT 

Engineering Inc. ~Award-Winning Business Magazine~ 
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Advertising Specs 

 

PRINT 

Engineering Inc. ~Award-Winning Business Magazine~ 
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Digital Magazine  

No. Issues Digital Sponsorship ad 

only 

Special rate  

(with print ad purchased) 

1 Issue $1,650 $1,150 

3 issues $1,150 $850 

6 issues $850 $650 

WEB 

Engineering Inc. ~Award-Winning Business Magazine~ 
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ACEC Home Page 

Reach a large and powerful audience on 

ACEC’s website! 

 → 15,395 page views monthly 

 → 89% of viewers are ACEC members 

Spotlight Banner Ad — $750 per month 

Full Banner Ad — $1,800  per month 

 
149x149

pixels 

149x149

pixels 

149x149

pixels 

149x149

pixels 

149x149

pixels 

843 x 90 pixels 

www.acec.org  

843 x 90 pixels 

149x149

pixels 

WEB 
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Last Word E-Newsletter 

Header Sponsorship Banner Ad 

$1,800 per month 

Square Spotlight Banner Ad 

$750 per month 

Readership: 

 Reach 38,896 engineering firm leaders every week 

 90% of our readers are:  

CEOs, CFOs, CIOs, Principals, Presidents, Owners 

www.acec.org/lastword  

“Last Word is a must-read for engineering executives seeking to stay informed on the latest industry news 
and legislative updates that affect their bottom line.”  

~ Rick Lahm, CFO, Henderson Engineers, Lenexa, KS  

980 x 55 pixels 

Vertical Spotlight Banner Ad 

$ 1,250 per month 

WEB 

980 x 20 pixels 

 

 

169 x 169 pixels 

 

 

169 x  338 pixels 

 

 

169 x  338 pixels 

 

 

169 x 169 pixels 
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Email Blast 

Note: This marketing program only available 

to ACEC Members. 

 

Contact us for multiple placements: 

Rachael Ng, rng@acec.org, 202-682-4337 

Leo  Hoch, lhoch@acec.org, 202-682-4341 

You can now send your message by 

email directly to all ACEC members.   

Limit of one ad per week.   

Weekly Email Promotion: 

“Showcase your products and services” 

 Reach more than 36,000 engineering firm 

leaders 

 90% of our readers are:  

  CEOs , CFOs, CIOs, Principals,  

 Presidents, Owners, Professionals 

ADVERTISEMENT 
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Exposure Online Media Combo Packages 

Package 2: (monthly) 

 Home Page Full Banner (ACEC website)  (value $1,800) 

 Last Word Weekly e-Newsletter Sponsorship Header Ad (value $1,800) 

Special Combo Price: $3,330*   

Package 3: (monthly) 

 Home Page Spotlight Ad  (ACEC website) (value $750) 

 Last Word Weekly e-Newsletter Spotlight Square Ad (value $750) 

Special Combo Price: $1,350* * The price reflects member 

   Create Your Own Combination 

Choose and match either print or online media:  

Engineering Inc. magazine  

Print Ad 

ACEC Home Page  

Header Sponsorship Banner ad 

Last Word Weekly e-Newsletter  

Header Sponsorship Banner ad 

Last Word Weekly e-Newsletter  

Vertical Spotlight Banner Ad 

Engineering Inc. Magazine  

Digital Sponsorship Ad  

ACEC Home Page  

Square Spotlight Banner Ad 

Last Word Weekly e-Newsletter  

Square Spotlight Banner Ad 

Email Blast 

Contact us for pricing 

* The price reflects member dis-


