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The American Council of Engineering Companies 

(ACEC) roots date back more than 100 years. 

Today ACEC is a large federation of 52 state and 

regional councils representing the great range of 

America’s engineering Industry.

ACEC members include more than 5,300 firms 

representing more than 500,000 engineers, 

architects, land surveyors and other specialists. 

ACEC member firms are responsible for more than 

$200 billion of private and public work annually.

ACEC’s primary mission is to strengthen the 

business environment for our member firms through 

government advocacy, political action, and 

business education.

W E  W O R K  W I T H  T H E  D E C I S I O N 
M A K E R S  I N  E A C H  F I R M . 
S H O U L D N ’ T  Y O U ?
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“The consistent high quality in ACEC publications has 
resulted in their winning more awards than any other 

association in our national media contests.”

– Jill Martineau Cornish



Circulation Highlights 

Engineering In
c. is 

the n
atio

n’s p
ree

minent m
agazin

e c
over

ing the b
usiness

 of en
gineer

ing. The  

rec
ipien

t of numero
us n

atio
nal a

nd intern
atio

nal a
ward

s fo
r co

nten
t an

d desig
n. Engineer

ing Inc. r
eac

hes 

near
ly 4

5,000 top business
 an

d politic
al d

ecis
ion make

rs, 
both sp

ect
rum of en

gineer
ing business

  

managem
ent an

d the in
dustry

 iss
ues t

hat a
ffec

t th
e b

ottom lin
es. 

 

Your fi
rm

’s ad will b
e see

n by C
EOs, C

hairm
en, Pres

idents a
nd other C

-lev
el a

dministr
ato

rs  

rep
res

enting the to
p en

gineer
ing firm

s th
roughout th

e n
atio

n an
d the w

orld—including 84 perc
ent of th

e 

ENR500—all 
key

 buyer
s o

f en
gineer

ing ser
vice

s, a
nd cri

tica
l en

erg
y, w

ast
ewate

r, e
nviro

nmental,
 building/

stru
ctu

re, 
and lan

d deve
lopment. 

Public market: 

Your fi
rm

’s ad will b
e see

n by m
ore t

han 3,000 top gover
nment offic

ials
 including Mem

bers
 of  

Congres
s, f

edera
l ag

encies
 an

d ad
ministr

ato
rs, 

U.S. Army C
orps o

f Engineer
s, E

PA, Departm
ent of  

Commerc
e,  

Departm
ent of Energ

y, t
he G

enera
l Serv

ices
 Administr

atio
n, Fe

dera
l Aviat

ion Administr
atio

n 

and many o
thers

. Your ad
 will a

lso be se
en by st

ate
 an

d local 
gover

nment offic
ials

 including ea
ch  

Gover
nor’s 

offic
e a

nd sta
te D

epartm
ents o

f Tran
sportat

ion alo
ng with local 

public m
unicip

alit
ies.

    

Private market: 

Your fi
rm

’s ad will a
lso be se

en by th
ousan

ds o
f to

p prac
titio

ners
 in the p

riva
te s

ect
ors b

uilt  

enviro
nment su

ch as 
building deve

lopers
 an

d arc
hitec

ts—
priva

te s
ect

or m
ark

ets
 su

ch as 
educat

ion, heal
th 

car
e, e

nerg
y, e

nviro
nmental,

 building/str
uctu

re, 
and lan

d deve
lopment—and all 

key
 buyer

s o
f en

gineer
ing  

ser
vice

s.  

 
Internatio

nal m
arket:  

Your fi
rm

’s ad will a
lso be v

iew
ed by le

aders
 more t

han 90 intern
atio

nal e
ngineer

ing ass
ociat

ions an
d 

more t
han 150 U.S.–base

d foreig
n em

bass
ies,

 alo
ng with other t

op intern
atio

nal p
riva

te c
lien

ts. 
In  

conjunctio
n with growing opportunity 

for U
.S. en

gineer
ing ex

perti
se i

n the g
lobal m

ark
etp

lace
,  

Engineer
ing Inc.’ s

 co
mpreh

ensive
 co

ver
age o

n the p
rospect

 an
d ch

alle
nges 

engineer
ing firm

s m
ust f

ace
 

in intern
atio

nal m
ark

ets
.  

Engineering Inc.   ~
 Award

-Winning Business
 Magazin

e~ 

P R I N T  A DV E R T I S I N G

Engineering, Inc.
A W A R D - W I N N I N G 

B U S I N E S S  M A G A Z I N E



ENGINEERING www.acec.org

AWARD-WINNING BUSINESS MAGAZINE ● PUBLISHED BY AMERICAN COUNCIL OF ENGINEERING COMPANIES

INC.
MAY/JUNE 2019

ENGINEERING’S

FINEST
WSP USA HIGHLIGHTS A 
STELLAR LINEUP OF 2019 
ENGINEERING EXCELLENCE 
AWARD WINNERS

Gannett 
Fleming 
Responds 
to Landslide

Developing 
a Culture of 
Teamwork

M&A Deal 
Activity 
Continues 
Record Pace

C I R C U L A T I O N 
H I G H L I G H T S
Engineering Inc. is the nation’s preeminent magazine covering the 

business of engineering. The recipient of numerous national and 

international awards for content and design. Engineering Inc. 

reaches nearly 45,000 top business and political decision  makers, 

both spectrum of engineering business management and the 

industry issues that affect the bottom lines.

AWARDS 

• The best International Association Publication, sponsored by the 

International Federation of Consulting Engineers (FIDIC) in 2019

• Platinum Award for the best in category for 2019 Jan/Feb issue  

in an international corporate publication competition.

• Eddie Award for best business-to-business magazine in 2018

• Ozzie Award for best business-to-business Cover Design in 2018

0 1 .  Y O U R  F I R M ’ S  A D
 will be seen by CEOs, Chairmen, Presidents and 

other C-level administrators representing the top 

engineering firms throughout the nation and the 

world—including 84 percent of the ENR500—all 

key buyers of engineering

0 2 .  P U B L I C  M A R K E T
 Your firm’s ad will be seen by more than 3,000 

top government officials including Members of 

Congress, federal agencies and administrators, 

U.S. Army Corps of Engineers, EPA, Department 

of Commerce, Department of Energy, the 

General Services Administration, Federal 

Aviation Administration and many others. 

Your ad will also be seen by state and local 

government officials including each Governor’s 

office and state Departments of Transportation 

along with local public municipalities.

0 3 .  P R I V A T E  M A R K E T
 Your firm’s ad will also be seen by thousands 

of top practitioners in the private sectors built 

environment such as building developers and 

architects—private sector markets such as 

education, health care, energy, environmental, 

building/structure, and land development—and 

all key buyers of engineering services.

0 4 .    I N T E R N A T I O N A L  M A R K E T
  Your firm’s ad will also be viewed by leaders more 

than 90 international engineering associations 

and more than 150 U.S.–based foreign embassies, 

along with other top international private clients. 

In conjunction with growing opportunity for U.S. 

engineering expertise in the global marketplace, 

Engineering Inc.’ s comprehensive coverage on the 

prospect and challenges engineering firms must 

face in international markets.
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Cover Photo

 Main Features

Special Features

Market Watch

Multi-Project  
Features

State Organization 
Profiles

 Risk Management;  
Trust Features

Worforce  
Development

Diversity 
& Inclusion

 Corporate Social 
Responsibility

Business Management  
& Best Practices
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An Amazing Private 
Sector Project

Creative Graphic Creative Graphic2020 EEA Winner 

Firms that Rely Solely  
Private on Private Sector  

(Four -stor y theme)

What Did Industry  
Leaders’ Learn From the  

2008 Recession?

The Changing Firm  
Ownership Model

2020 Engineering  
Excellence Awards

Mechanical & 
 Electrical Markets

The Flourishing 
Healthcare and Life 

Science Facilities Market

Land Development  
Market Booming

Current Realities  
& Future Projections for  

Water Opportunities

The Fastest Growing  
Private Sector Markets 

New Era of Empoyee  
Benefit Plans

Projecting the Engineering 
Industry of the Future  

(Will it still even be  
called  Engineering?)

Have ESOP ’s Outlived 
 Their Charm?

How to Begin and Effective 
Mentorship Program

Engineers Who Succeed 
 Despite Disabilities

The Increasingly Blurred 
Lines of Industry Disciplines

 2020 Legislative 
Outlook Roundtable; 

The Private Side        

2020 Annual 
Convention Promo;                                   

* 2019 ACEC/PAC Promo

Meet the New 
ExCom                                                

 2020 Engineering Excellence 
Awards; 2021 Call for Entries  

* 2020 Annual Convention Wrap Up  
Fall Conference Promo

Innovations in Surveying Innovation in Public 
Space Design

ACEC/Oklahoma ACEC/North Carolina ACEC/ColoradoACEC/Oregon

Garver TBD TBDTBD

Women in Leadership Spotlight on Black-Owned 
Engineering Firms

Liability Insurers  
Carriers Survey

The Strangest  
Contract Provisions

Survey of Professional 
Liability Ins. Providers                     

Jan/Feb Mar/Apr May/June Jul/Aug
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11/6/2019 3/18/2020  5/13/2020 8/5/2020

12/4/2020 3/25/2020  6/3/2020 8/26/2020
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